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The question of how well broadcasters have served the needs of children under differing

types of public policy requirements throughout television's history has been the focus of my

research efforts for at least the last 10 years. I have published numerous studies on this topic in

scientific journals in the fields of psychology and conununication, and have contributed my

knowledge and opinions about children's television repeatedly before Congress and the FCC.

Consistent with my long-standing interests, I had initiated in the fall of 1992 a study of

the efforts being pursued by the broadcast industry to fulfill the new children's educational

programming requirements established by the Children's Television Act. That study, supported

by a grant from the Academic Senate of the University of California, is now complete and I am

submitting it for the record in the current proceeding.

The study, entitled "Broadcasters' License Renewal Oairns Regarding Children's

Educational Programming," presents the most elaborate assessment to date of the industry's

practices under the new crA policy framework. It fmdings document a number of serious
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deficiencies in the overall industry response to the new programming obligations. I urge the

Commission to consider this evidence carefully in addressing the need for policy revision in

this area. It is apparent that the current approach employed by the Commission to implement the

CfA's requirements are not achieving the goals intended by Congress when it approved this

legislation.

Respectfully submitted,

Dale Kunkel

May 7, 1993
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Broadcaster's License Renewal Claims

Regarding Children's Educational Programming

EXECUTIVE SUMMARY

The Children's Television Act, which was approved by Congress in 1990 and implemented
by the FCC effective October 1,1991, requires stations to serve the educational and infonnational
needs of the child audience. Stations must report their efforts to fulfill this public interest obligation
when they apply to the FCC to obtain their license renewal. Questions have been raised about the
nature and extent of the programming stations are providing to meet the new policy requirements.
This study provides a systematic assessment of broadcasters' efforts to fulfill their obligations under
the Children's Television Act

A sample of 48 stations that applied to the FCC for license renewal in 1992 was examined.
Copies of all documents in each station's license renewal file were obtained from the FCC. These
documents were then assessed on a number of dimensions. The findings indicated that:

- stations claimed to provide an average of 3.4 hours per day of programming
"specifically designed" to meet the educational needs of children;

- the program titles claimed in this category included many examples with questionable
educational value, such as GI Joe, Teenage Mutant Ninja Turtles, and The Jetsons;,

- despite the fact that the law requires stations to provide some programming
"specifically designed" to meet the educational needs of children, 21% of
stations failed to claim that any of their programs meet this criterion;

- of the stations that reported providing educational programming specifically designed
for children, over half (52%) delivered such content on weekends only;

- stations reported very little locally produced children's programming; only 4 of the
48 stations delivered any such content;

- only 12% of the claims of non-broadcast service to children (e.g., providing study
guides to accompany educational programs) included in the license renewal files
meet the criteria established by Congress; most such claims cannot be counted
toward compliance with the Children's Television Act;

- 29% of stations failed to provide the FCC's basic required information for the
programming they claimed to meet the needs of children, even though the FCC
requires only that a station report the day and time for all programming claimed,
the duration of the program, and a brief description of the content.

. Much of the 3.4 hours per/week of educational children's programming claimed by stations
clearly does not reflect the type of efforts Congress had anticipated when it approved the Children's
Television Act. The fmdings of this study call into question the seriousness with which the
broadcast industry has responded to the Children's Television Act requirements, suggesting the
need for policy-makers to respond to these shortcomings to insure that children are served more
responsibly.



Broadcasters' License Renewal Claims

Regarding Children's Educationa~ Programming

The Children's Television Act of 1990 (CTA) represents the culmination of more than 25
years of controversy and debate about the public policies needed to insure that broadcasters provide
adequate service to the child audience, consistent with their public interest obligations. The Act
addresses several different areas of concern regarding children's television; the most central aspect
of the new law holds that each television broadcaster must provide programming to serve the
educational and informational needs of children.

To be precise, the Children's Television Act stipulates that each station must serve "the
educational and informational needs of children through the licensee's overall programming,
including programming specifically designed to serve such needs" [Sec. 103 (a) (2)]. In practice,
this means that broadcasters' service to children can be separated into two distinct categories: (1)
programming that is primarily intended for general audiences but which has demonstrable
educational value for children, and; (2) programming that is specifically designed to serve the
educational and informational needs of children. While stations may count both types of service,
they must provide at least some content specifically designed for children; general audience
oriented programming alone carinot fulfill the CTA's requirements.

In addition, the Children's Television Act [Sec. 103 (b)] further established that stations
may claim credit for serving the child audience through two specific types of non-broadcast
activities, including: (1) efforts to enhance the educational value of a station's programming
for children (such as through the distribution of study guides related to program topics), and;
(2) efforts to produce or support educational children's programming that airs on another station
in the same market (such as a commercial station presenting promos for "Sesame Street" that airs
on a local PBS affiliate). While these efforts may enhance a licensee's case that it has served the
child audience adequately, they alone cannot be relied upon to fulfill the children's programming
obligation.

As with most broadcast regulation, the policies contained in the Children's Television Act
had to be interpreted and applied by the FCC. In two separate rulings issued in 1991 (FCC,
1991a; 1991b), the Commission established the basic framework needed to implement the law.
Among its key decisions in this realm, the agency has:

(1) established the age of children that must be served by the educational programming
obligation as those up to 16 years of age;

(2) defined educational/informational programming as content that will "further the
positive development of the child in any respect, including the child's cognitivefmtellectual
or emotionaVsocial needs" (FCC, 1991a, at para. 21);

(3) allowed the broadcaster to determine what programming qualifies as
educationalfmformational content under the preceding definition;

(4) declined to offer any quantitative guidelines regarding "how much is enough" in
terms of the amount of educational programming expected of each station;

(5) declined to adopt any policies regarding scheduling of the required programming
(such as requiring shows at times when children are likely to be viewing, or requiring
shows to be scheduled throughout the week rather than all on one day, such as Saturday);
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(6) declined to require age-specific targeting (e.g., to pre-school or elementary school­
aged child audiences) of any educational programming;

(7) determined that short-segment content may be counted (e.g., 30 second public
service announcements; 60-90 second "drop-ins" placed during program breaks) toward a
station's fu1fil1ment of its educational programming obligation, and;

(8) established no uniform reporting requirements regarding how a station should
document the nature and extent of its compliance with the programming obligations; for any
programming claimed as fulfilling the obligation, stations must simply submit records that
indicate the time, date, duration, and a brief description of the program.

These policy decisions were issued in 1991 and broadcasters were advised that the new
requirements would be effective as of Oct. 1, 1991. Stations submitting license renewal
applications to the FCC on or after Feb. 1, 1992 were required to demonstrate fu1fi11ment of the
new Children's Television Act obligations.

It is apparent that the policies and procedures adopted by the FCC in this realm afford
broadcasters an extraordinary degree of latitude and discretion in tenns of how they might achieve
compliance. The rules employed by the FCC to administer the CTA were designed with the
expectation that most stations would pursue good-faith efforts to fulfill the new programming
obligations. Preliminary evidence that has been 0 0 12.4 1
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take into account the likely extent of audience reach and impact in the larger markets. Second.
stations in larger markets. by virtue of their larger resource base. are arguably the best positioned
to pursue more sophisticated efforts at children's programming. Hence an analysis that weights
larger market stations more heavily affords the broadcast industry the best possible opportunity to
demonstrate a meaningful level of compliance with the new children's programming obligations.

MeasureS. For each station included in the sample. photocopies were obtained of all
documents pertaining to children•s television included in the station's license renewal application
on fIle at the FCC in Washington. These documents were then assessed to calculate the amount of
programming that was claimed as educational for children in compliance with the Children's
Television Act requirements.

Specifically. all programming was categorized according to: (1) whether the licensee
claimed the content as specifically designed for children; or as overall programming intended for
general audiences. but which holds educational value for children. and; (2) whether or not each
program was regularly scheduled or appeared occasionally. Programs that lacked any explicit
mention of the "specifically designed" term or concept were categorized as general audience
programming. To be considered regularly scheduled. programs had to air at least weekly; content
such as specials. movies. or individual episodes of programs (as opposed to the entire series) that
were listed in the renewal fIles were categorized as occasional programming.

In addition. programs were evaluated for any claims related to the target audience of the
content The child audience was separated into three distinct groups: pre-school aged children
(roughly ages 2-5); elementary-school aged children (roughly ages 6-12); and adolescents (roughly
ages 13-16). Each program was coded for any indication offered in the station's claims of a
specific target audience.

Stations may also claim public service announcements and/or short segment programming
(which the broadcast industry typically labels as "drop-ins," ''vignettes,'' or "interstitials") toward
fulfIllment of their educational programming obligation. Such claims were also calculated for each
station sampled. along with an assessment of each station's claims of non-broadcast efforts that
could be counted toward fulfillment of the Act's requirements.
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needs of children, but failed to assert that any of the content was specifically designed for
children, or to distinguish specifically designed content from material intended for general
audiences.

A clear sense of the nature of the content claimed as specifically designed to educate and
inform children can be gained from Table 2, which lists in alphabetical order all programs claimed
by all stations as fulfilling this requirement. A number of these programs (e.g., Beakman's
World; CBS Storybreak; Name Your Adventure) have been recognized widely as legitimate efforts
to fulfill the educational programming obligation. Many others on the list (e.g., GI Joe; Teenage
Mutant Ninja Turtles; The Jetsom) might raise questions about the validity of the claim that such
content is specifically designed to educatefmfonn. From another perspective, one might also
ponder the classification of such prime-time programs as Full House, Life Goes On, and Small
Wonder as material specifically designed for children, independent of its possible educational value
for child viewers.

Stations also reported educational programming specifically designed for children that aired
on an irregular, or occasional, basis. These claims are summarized in Table 3, which indicates that
stations averaged 2.3 hours of such programming each quarter (3 month period). This translates
into an average of 12 minutes per station per week in addition to the amount of regularly scheduled
programs reported above. Almost half (46%) of the stations sampled reported no such efforts.
Table 4 reflects all program titles claimed in this category. Many regularly scheduled programs
appear on the list because some stations listed only individual episodes, rather than the entire
series, as meeting their educational obligation.

Educational Prommmin~ Not Specifically DesiWed for Children

Under the Children's Television Act, stations are allowed to take credit for serving the
educational needs of children through their "overall programming." The legislative history of the
Act establishes that this may include programs that are primarily intended for general or adult .
audiences, but which hold educational value for children. In this category, stations claimed an
average of 2.9 hours per week of regularly scheduled program content (see Table 5). A majority
of stations overall (54%) offered no claims of providing such programming. These stations
apparently have placed reliance on other aspects of their programming (e.g., specifically designed
programming, short segment efforts) as adequate to fulfill their obligation to children.

Table 6 reports the program titles in this category claimed by stations. Many programs
listed are distinctly child-oriented (e.g., Bobby's World; Darkwing Duck; Toxic Crusaders).
Among the possible explanations that would account for their placement in this category is that the
station failed to designate mlY. of its programming as specifically designed for children, and hence
all of its efforts were categorized in the not-specifically-designed group; or that the station
recognized the program as child-oriented but did not wish to claim the program as specifically
designed to educate/infonn the child audience because of its primary entertainment orientation. The
larger proportion of titles are drawn from programs widely considered as entertainment for general
audiences (e.g., Leave it to Beaver; Star Trek; The Simpsons).

Stations also reported educational programming not specifically designed for children that
aired on an irregular, or occasional, basis. These claims are summarized in Table 7, which
indicates that stations averaged 6.0 hours of such programming each quarter (3 month period).
This translates into an average of 30 minutes per station per week in addition to the amount of
regularly scheduled programs reported above. Almost half (44%) of stations sampled reported no
such efforts. Table 8 reflects all program titles claimed in this category. Again, many regularly
scheduled programs appear on the list because some stations listed only individual episodes, rather
than the entire series, as meeting their educational obligation.
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A&e-Specific Tametini of Stations' Educational Prommmini

It is well-established that programs which target a narrow age range of the child audience,
taking into account the unique level of children's cognitive abilities in that age group, accomplish
the most significant learning outcomes. While this principle was acknowledged and discussed
extensively by the Congress in its deliberations on the Act, it was left to the FCC to determine
whether or not age-specific targeting of educational programming would be required of each
station. The FCC ultimately declined to require such efforts.

This decision likely accounts for the finding that of all programming claimed by stations as
"specifically designed for children," 84% indicated no age-specific target audience (see Table 9).
Most shows either claimed to target children of all ages or offered no indication of any target
audience. Of the minority of programs that identified a narrow target group, the greatest
proportion was directed at adolescents (10% of programs claimed as specifically designed); the
next largest proportion was devoted to pre-schoolers (5%); with few efforts at all (1%) devoted
solely to the elementary-school aged audience. This pattern has been recognized by the newly
appointed advisory board for the National Endowment for Children's Educational Television,
another product of the Children's Television Act; the board has designated that all first-year
proposals for programming support, which are now being solicited, must address the unique needs
and characteristics of the middle elementary school aged child.

Local Children's ProlUammiDl~ Efforts

There is no requirement that stations provide any local production efforts for children.
Of the 48 stations sampled in this study, only 4 were found to produce any standard-length (i.e.,
30 minutes or longer), regularly scheduled educational children's programs (see Table 10). The
sum of all efforts across the 48 stations studied was a total of 4.5 hours of such programming
weekly. Market size does not appear to be related to the production of local children's
programing.

Short SeiJIlent Children's Prommmin& Efforts

The FCC has stipulated that short segment programming efforts (e.g., vignettes,
interstitials, drop-ins, and public seIVice announcements that are aired during program breaks)
may be counted toward a station's compliance with the Children's Television Act requirements.
Slightly more than half of the stations sampled (54%) claimed such efforts toward fulfilling their
programming obligation for both short segments (see Table 11) and for PSAs (see Table 12).
Table 11 indicates the average number of short segments aired weekly is just above 5 per station.
It is impossible to gauge the amount of time represented by these efforts as many stations did not
report the length of time devoted to the short segments they claimed in their renewal application.
Similarly, Table 12 indicates that the average number of PSAs aired weekly is just above 14 per
station. As with the short segments, many stations did not report the length of time devoted to the
PSAs they aired, and thus no determination can be made as to the overall amount of time devoted
to children's educational PSAs.

Non-broadcast Efforts Claimed by Stations

As noted previously, the Congress designated that two particular types of non-broadcast
efforts could be claimed by stations to enhance their record of seIVice to the child audience.
Specifically, stations are allowed to count: (1) efforts to enhance the educational value of their own
children's programming, and; (2) efforts to produce or support children's programming that airs
on another station in the same market No other types of non-broadcast seIVice may be considered
toward compliance with the Act
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Table 13 indicates that stations included an average of 4.1 non-broadcast claims of service
to children in their license renewal applications. Of these claims, however, only 12% were judged
as valid under the two categories established by Congress. It is apparent that many stations do not
recognize the limitations that exist on non-broadcast claims. Among the most common types of
claims that were judged invalid in this realm were: offering station tours to children; sponsoring
academic achievement awards at local schools; conducting contests or charity drives involving
youth; and station employees reading to children at local schools. None of these activities were
tied to any programming efforts and thus could not be considered legitimate claims. Moreover,
several stations claimed the time devoted to airing promotions for their own programming
specifically designed for children as credit in this realm, when in fact·the law is explicit in allowing
credit only for "efforts by the licensee to produce or support programming broadcast by another
station in the licensee's marketplace which is specifically designed to serve the educational and
informational needs of children" [Sec. 103 (b) (2)].

A minority of stations reported valid claims of non-broadcast efforts. The most prevalent
approach involved the distribution of study guides related to programming offered on the station,
which was reported by 25% of all stations.

Basic Re.portin~ Fonnat

The final measure reported in this study is an overall assessment of the industry's
adherence to the minimal reporting standards imposed by the FCC for filing claims of compliance
with the Children's Television Act requirements. While the Commission established no uniform
format for licensees' reports of their children's programming efforts, it stipulated clearly that
stations must submit records that indicate the time, date, duration, and a brief description for each
program claimed toward fulfilling the children's obligation. Table 14 indicates that only 71% of
the stations sampled complied with this minimum reporting requirement for their standard-length
programming. Several stations provided only lists of their children's program titles, failing to
indicate the length of the programming or the days and times when it was broadcast. Many others
provided the required information for some but not all of their programming claims.

DISCUSSION

This study provides the first systematic assessment of stations' efforts in response to the
Children's Television Act. Perhaps the two most meaningful issues to be considered in evaluating
the industry response to the new policy involve concerns surrounding the quantity and quality of
the programming offered for children. A strength of this study is its precision in quantifying the
amount of children's programming efforts claimed by broadcasters. Assuming arguendo that all of
the programming claimed as specifically designed to educate children represents only legitimate
educational material, then how is the industry performing? The unavoidable conclusion is -- not
particularly well. Data gathered and reported by the FCC in a 1979 study (FCC, 1979) indicated
that stations presented an average of 2.8 hours per week of educational children's programs in
1973-74, with that figure declining slightly in 1977-78 to 2.6 hours per week. The FCC has
previously characterized both of these levels of performance as inadequate and unacceptable. The
present fmdings are only slightly above these levels.

Yet a crucial difference distinguishes the FCC's previous data from the present study: the
FCC relied upon academic experts to classify the programs it counted as educational. A much
more generous criterion was employed in the present study: accepting at face value the claims of
broadcasters about the educational nature of their children's programming. Were the FCC's
previous standard applied to the present data, it is almost certain that the findings would shrink
measurably from the average of 3.4 hours per week of regularly scheduled, specifically designed
educational programming reported above. It seems doubtful that even a majority of the programs
listed by stations as educational would be rated as such by academic experts.
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Thus, in simple quantity tenns, stations are doing little better today at providing educational
programming specifically designed for children than they were doing 15-20 years ago, even
conceding to the industry the entirety of its claims about the educational value of the shows it now
delivers. Obviously, however, this concession about the quality, or more bluntly, the legitimacy
of the industry's educational programming efforts does not seem warranted from the findings
produced by this study.

The ultimate criterion of the legitimacy of any claim to count a program as educational is
whether or not it fits the FCC's definition of such content. As noted at the outset, the Commission
defined such material as content that will "further the positive development of the child in any
respect, including the child's cognitivelintellectual or emotionaVsocial needs." One of the initial
goals of this study was to evaluate how stations demonstrated the educational fit of their programs
to this criterion, and which of the educational needs of children were being served more or less
than others. This goal was unattainable because of the inconsistent nature of the fonnat for claims
reported by stations; because most claims offered were vague or imprecise and made no direct
reference to the FCC's criterion; and because many stations simply failed to offer any support at all
that their programming did indeed fit the definition.

Consequently, the principal contribution this study can offer to assess the quality or
legitimacy of the educational programming efforts reported is to bring into public light the program
titles claimed, which should at least afford the opportunity to debate the educational merits of these
shows. The program lists contained in the tables herein are not illustrative, but rather are
comprehensive. They report the entirety of the efforts of the 48 stations surveyed to meet the
educational needs of children. While some worthwhile and noteworthy efforts are no doubt
contained in these lists, their general nature appears to offer little that is in any way new,
innovative, or uniquely responsive to the policy framework of the Children's Television Ac~.

At a more detailed level of analysis, it is worth noting that two long-standing patterns
regarding children's programming identified by the FCC in the past remain evident today. Many
stations continue to concentrate their efforts at children's programming on weekends only, rather
than to distribute such content more widely throughout the week, which would make it more easily
accessible to child-viewers. And extremely few programs employ any effort to target a narrow age­
range of the child audience, the technique proven most effective at accomplishing educational
outcomes in child-viewers. The FCC implored stations to improve in both of these areas in the
1970s, albeit without any success. Although it avoided regulating these areas in its initial
implemention of the new Children's Television Act requirements, the findings of the present study
suggest the need for the Commission to reexamine its stance.

Finally, this study raises the question of the seriousness with which the commercial
broadcast industry has addressed the new children's regulatory framework. Deficiencies clearly
exist in terms of the industry's response to its obligations in this realm. Although the Act requires
each station to provide at least some educational programming "specifically designed for children,"
21% of the stations examined claimed no standard-length programs that fulfilled this obligation.
Of the larger proportion of stations that claim to deliver such content, many rely upon program
titles that raise inherent questions about the educational value of the shows. Misunderstandings
abound about how to properly report the programming stations offer; indeed, only 71% of the
stations sampled complied with the FCC's minimal record-keeping requirements. Moreover, an
overwhelming majority of the non-broadcast claims of service to the child audience could not
possibly fit the standards of the Act's requirements, reflecting a distressing lack of familiarity with
the operational details of the applicable policy. All of the available evidence points to the
conclusion that the broadcast industry has yet to fulfill its obligations to the child audience in the
meaningful fashion anticipated when the Children's Television Act was adopted by Congress.
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Table 1
Amount of Regularly Scheduled, Standard-Length Educational Programming

.!rcifically Designed for Children

Im:..l Ikr.l Ii«1 Tier 4 Overall

Number of stations 12 12 12 12 48

Average weekly hours of

programming per station 4.0 2.7 3.5 3.7 3.4

Percentage of stations
offering programming on 42 58 50 58 52

weekends only

Percentage of stations

claiming none 25 17 25 17 21

Note: these amounts include programs aired at least weekly in whiCh an epiSOdes, or the entire
series, are claimed as educational and specifically designed for children.



Table 2
Program Titles of Regularly Scheduled, Standard-Length Educational
Programming Specifically Designed for Children

A Likely Story
ABC Weekend Specials
Adventure Pals
Back to Future
Beakman's World
Becky's Bam
Beetlejuice
Bugs & Tweety Show
Captain Hook
Captain N/Super Mario

Brothers
Captain Planet
CBS Storybreak
Chip N Dale's Rescue Rangers
Circle Square
Darkwing Duck
Davey and Goliath
Disney's Little Mermaid
Dr. Jim's Animal Clinic
Duck Tales
Darkwing Duck
Earth Journal
Faith Fort
Fire By Night
Full House
Funtastic World of Hanna

Barbera
Gator Tales
Get on Board with Miss Jill
GIJoe
God's Rock House

Goof Troop
Gospel Bill Show
Hammerman
Highway To Heaven
Inside Sport
Joe Cool
Josh McDowell
Joy Junction
K-TV
Kids Club
Kids Club Show
Kids Jamboree
Kids Like You
Land Of The Lost
Ufe Goes On
Lift Jesus Higher
Mr. Bogus
Muppet Babies
Name Your Adventure
New Adventures of Winnie

The Pooh
New At The Zoo
News For Kids
Not Just the News
On the Rock
Pet Playhouse
Pirates of Dark Water
Power Connection
Power Team
Quigley's Village
Powerview

Pro-Stars
Real News for Kids
Real Videos
Riders in the Sky
Romper Room
Saved By The Bell
Scratch
Slimer & Real Ghostbusters
Small Wonder
Spacecats
Straight Talk from Teens
Sunshine Factory
Superbook
Swans Crossing
Tale Spin
Teenage Mutant Ninja Turtles
That's Inkidable
The Amazing Live Sea-

Monkeys
The Jetsons
The Filling Station
The Flying House
Tiny Toons
Toxic Crusaders
Way Cool
Where's Waldo
Wide World of Kids
Widget
Winnie the Pooh
Yo Yogi



Table 3
Amount of Occasional, Standard-Length Educational Programming

Jpeclftcally Designed for Children

Overall

Number of stations 12 12 12 12 48

Average quarterly hours of

programming per station 2.0 2.0 2.0 3.3 2.3

Average weekly minutes of

programming per station 10 10 10 16 12

Percentage of stations

claiming none 50 42 50 42 46

Note: 11iese amounts include an content ctaiiiied for speciatS, movies, atiI i1idividu31 epiSOdes of
series when the entire series was not claimed; or in which the programming was not aired at least once
~~. :



Table 4
Program Titles of Occasional, Standard-Length Educational Programming
Specifically Designed for Children

20 On 2
A Charlie Brown Christmas
A Claymation Easter
A Wish that Changed

Christmas
ABC Afterschool Special
ABC News Special
Act It Out
Babes World
Back to School '92
Back to the Future
Captain N: The Gamemaster
CBS Schoolbreak Special
Daffy Duck
Darkwing Duck
Disney's Little Mermaid
Disney Special: From All Of

Us To You
Disney Special: Nashville

Coyote
Disney Special: Nikki, Wild

Dog of the North
Disney Special: Tribute To

Mom
Disney Special: Scary Tales

of Halloween

Easter Dream
Emperor's New Clothes
Forests 4 Ever
G.I. Joe Anti Drug Special
Goof Troop Special
Great Expectations Afternoon

Special
Here Comes Peter Cotton Tail
Jingle Bell Rap
Johnny Appleseed
JT
Jungle Book
Kidsland
KRDO Children's Christmas

Show
Land of The Lost
Little Drummer Boy
Moe's World
NBA All-Star Stay in School

Jam
Night Songs
No Means No
Places for Kids
Parent Trap
Pirates of Dark Water

Pro-Stars
Quigleys Village
Real News for Kids
Rites of Passage
RUdolph the Red Nosed

Reindeer
Sanctuary
Santa Claus is Coming to

Town
Santa's Workshop
Saved By The Bell
Scratch
Soil 4 Ever
Spacecats
Sports Illustrated for Kids
Super Mario Brothers
Superstar Kids Challenge
The Bay Boy
The Greatest Evil
Teen Vid Magazine
Teenage Mutant Ninja Turtles
UCan2
Understanding HIV
Yankee Doodle
Yo Yogi
Young People's Special



TableS
Amount of Regularly Scheduled, Standard-Length Educational Programming
Not SpeclficalIY~gn_ed_fi_o_r_C_hiiiiiiU_dr_eniiiii:l=:l _

Overall

Number of stations 12 12 12 12 48

Avemgew~~yho~of

programming per station 6.0 1.2 3.8 0.5 2.9

Percentage of stations

offering programming on

weekends only 8 0 0 25 8

Percentage of stations

claiming none 33 58 58 67 54



Table 6
Program Titles of Regularly Scheduled, Standard-Length Educational
Programming Not Specifically Designed for Children

Adventures of He-Man
AgDay
Agri-Country
Andy Griffith Show
Becky's Barn
Beverly Hills 90210
Bill and Ted's Excellent

Adventure
Blossom
Bobby's World
Bozo Show
Bucky O'Hare
Channel Three News
Charles in Charge
Chip N Dale's Rescue Rangers
Cooky's Cartoon Club
Cosby Show
Darkwing Duck
Davey & Goliath
Different World
Dinosaurs
Ducktales

Full House
Gospel Bill
Growing Pains
Earth Journal
Family Matters
Fresh Prince of Bel Air
Hallmark: 0 Pioneers
Here and Now
Highway to Heaven
Hogan Family
K-TV
Kids Jamboree
Lafayette Live
Leave it to Beaver
UfeGoesOn
Little House on the Prairie
Meadowlark Lemon
Merrie Melodies
Movie: Against Her Will
Movie: Shipwrecked
Movie: White Fang
Muppet Babies

Perfect Strangers
Peter Pan and Pirates
Pirate Adventures
Saved by the Bell
Sports Ouest
Star Trek
Ouigleys Village
Rescue 911
Rural Urban
Step By Step
Straight Talk
Street Justice
Tail Spin
Teenage Mutant Ninja Turtles
Ten O'Clock News
The Simpsons
Toxic Crusaders
True Colors
Webster
Who's the Boss
Wide World of Kids
Widget
Zoo Ufe



Table 7
Amount of Occasional Standard-Lengtb Educational Programming Not SpeciftcaJIy
~ed for Cbildren ,:-

lliLl Tha:.l Iim:.1 ~ Overall

Number of stations 12 12 12 12 48

Average quarterly hours of

programming per station 12.0 3.3 6.7 2.3 6.0

Average weekly minutes of

programming per station 60 17 34 12 30

Percentage of stations

claiming none 25 50 42 58 44



Table 8
Program Titles of Occasional, Standard-Length Educational Programming Not
Specifically Designed for Children .

43 Focus
50 Years of Disney
A Busch Gardens-Sea World

Summer Safari
A Dream Deferred
ABC's of Dinosaurs
ABC World of Discovery
America at Risk
American Giants
Ancient African Art
Ancient Secrets of the Bible
Bells of St. Mary's
Billy
Blossom
Boys Town
Bozo Christmas
CBS News Special: The Year

of the Generals
CBS News Special: Watergate
CBS Special: Busch Gardens

Sea World Safari
CBS Special: Age seven in

America
CBS Special: Ancient Secrets

of the Bible
CBS Special: Children are

Hurting
CBS Special: Remember

Pearl Harbor
CBS Special: The Secret

World of Bats
CBS Special: Titanic
CBS Special: Touched with

Fire
CBS Special: What About Me?
Celebrate Ameriflora
Cheaper by the Dozen
Christmas on Division St.
City for Youth
Class Clowns
Class of '95
Concert for Life
Cosmic Challenge
Cousteau Special: Heart of the

Sea

Crib Safety
Cross Creek
Crusin' For Camp Courageous
Cry Freedom
Darkwing Duck
Desperate Passage
Different World
Dinosaurs
Disney Family Classics
Disney Special: Ringo,

Refugee Racxxx>n
Disney Special: Jungle Cat
Disney World: Happy Easter

Parade
Disney World: Very Merry

Christmas Parade
Doogie Howser M.D.
Drug Abuse Special
Earth Journal
Eric
Family Matters
Final Shot
Five American Families
Fresh Prince of Bel Air
Full House
F.Y.1.
Garfield Halloween Safety
Go4 Rocks
Going All The Way...Staying

in School
Greek Parade
Hallmark: 0 Pioneers
Harry & the Hendersons
High Noon
Images and Realities
Iowa Kids Fight Drugs and

Alcohol
It Sounded Like a Freight

TrainHend40.942 486.72  Tm
(0)Tj
/T1_1 1 Try4470 11.2 241.853v11.2 348.Yrleo.2 ul.1674 408.24 Tm
(Fa7y)Tj
-0.0275 1143wse1 240.9556 Lif.08 Tm
(Ame8
10.9711 0 0 11gie10 051 0 0 2 525.6 Tm
v11.48n)Tj
-0.0107627205e10 051 0 0 Boo.4 Tm
(P5The
10.9711 0 0 1407y)Pio7.6849 2L00.16 Tm
(A20se)Tj
10.978772 211.Pio7.6849 218.003
(Pa13Tj
11.1095 0 9 Tc4.Pio7.6849 2t4.56 Tm
(83 0Tj
0 Tc 11.2 Tc 0 11io7.6849 2Lost.1674 4083 Tm
(Families)Tj
-0 0 13911.Sho 11.556 Lif.08 T4 4084 Tm
( 11r)Tj
48.Ywi.7898 434.256Tm
( 12ve)Tj48.YFat4.r301.4128 ali Tm
 2726-j
-048.YLittle.1674 408.24 Tm
(84cks)Tj
10.68970 040se10 00 11.2 Wome.84 Tm
(4839
10.9711 0 0 140 24 242 11.2 LucaTm
(Harr18ek)Tj
10.67744519709 6 0 8 11.2 Movie:08 Tm
(A7ek)Tj
10.6774io7All)T6 0 8 11.2 Acros12 Tm
(Fi7ek)Tj
10.67747rry)0 16 0 8 11.2 t4.56 T1.2 241Tm
(Families)Tj
-048947Tc 16 0 8 11.2  27at.1674 40141Tm
(
 26126-j
-048.YDivi.8909 264.2ali Tm
0 03nd40.92 Tmd2 Movie:08 T264.28.24 T0 037)Tj48.YAg.2 st.1674 4081224 T0 661)Tj48.YH.r301.4128 9 Tm
(T(Io1 1 Try4Will.1674 408.24 Tm
(1013)Tj
10.677445150 0 6 Tc7611.2 Movie:08 Tm
(8646)Tj
10.6774io764 7 6 Tc7611.2 Ca.2 Tm
(S5ght)Tj
10.70454 Tc1 6 Tc7611.2 From.1674 40839Tm
(Families)Tj
-048T(I97616 Tc7611.2 Out.r301.41288.24 Tm
(898k)Tj
10.67750.65331 6 Tc7611.2 Spac Tm
(Hend013)Tj
10.677445150 0 61 00.9556 Movie:08 Tm
(A2Tj
10.9711 043w..2 0 61 00.9556 Davey08 T264.22 Tm
(Garfield)Tj
-0424150 1161 00.9556 Cr304ett.1674 4016724 T0  0  1 Try44t.1674 408.24 Tm
(1623)Tj
10.6775 113452161 00.9556 t4.56 Tm
(690se)Tj
10.6043 24111.All051 0 0 Alamo.1674 4081224 TGarfield)Tj
-04451Hou6 5.2 241.265Movie:08 T264.26624 T0 10 )Tj48.YFl.3613 174.2238Tm
( 1621 1 Try418.0032 369.12 Tm
(4 03)Tj
10.6774 9 68 0 5.2 241.265T4.56 T1.2 06524 TGarfield)Tj
-043 2.031 5 0  242.09Navigator301.41288.24 Tmend013)Tj
10.677445199 0 5 0 0 1.265Movie:08 T264.303)4 TGarfield785field5976Families



Table 8 (continued)
Program Titles of Regularly Scbeduled, Standard-Lengtb Educational
Programming Specifically Designed for Cbildren

Summer Safari
Survive Siberia
Thanksgiving Promise
Thanks to Teachers
The Cosby Show
The Indiana Jones Chronicles
The Last Leaf
The Odd Pot8t)
The Other Side of Victory

The Promise
The Secret
The secret World of Bats
The Sword in the Stone
The Torkelson's
The Year of the Generals
The Young Riders
Titanic: Treasure of the Deep
Touched with Fire

Toxic Crusaders
Troop Beverly Hills
Tuskegee Airmen
Under Pressure, Under 18
Voices of the Future
Water 4 Ever
Watergate: The Secret Story
What About Me? I'm Only 3
Young Indiana Jones

Chronicles



Table 9
Proportion of Regularly Scheduled, Standard LenatJa Educational Programming
Sgedftcally Desiped for Children with Ale Specillc: Tarp:t Audience .

Number of Percentage of Percentage of Percentage of
programs claimed Percentage of programs programs programs without

as specifically programs targeting targeting target of one of
Number of designed for targeting elementary school adolescents! these 3 age

stations children preschool only aged children teens only groups
only

48 195 5 1 10 84



Table 10
Amount of Locally Produced, Regularly Scbeduled, Standard Lengtb Educational
ProgrammiDl~pedtically Desieed for Children .

Number of stations 12 12 12 12 48

Number of stations with

local programming 1 1 2 0 4

Total hours of local

programming aired weekly 0.5 3.0 1.0 0 4.5

Average weekly minutes of

programming per station 3 15 5 0 6



Table 11
Number of Short Segments Claimed as Educational Programming
ForChlldren

Overall

Number of stations

Average number of short

segments aired weekly

Percentage of stations

claiming short segments

12

3.25

75

12

9.5

42

12

5.4

58

12

2.25

42

48

5.1

54

Note: segments claimed vary in time fi'Om 10 secoridS to 5minutes. Segments longer tfuUi 5minutes
were included in the totals for occasional programming. Time devoted to short segment programming
could not be calculated because many stations did not report the length of the segments claimed.



Table 12
Namber of Public Service Announcements (PSAs) Claimed as Educational
PrOJ!1lmming for Children

Overall

Number of stations 12 12 12 12 48

Average number of PSAs

aired weekly 11.1 9.2 24.7 11.8 14.2

Percentage of stations

claiming PSAs 50 58 50 58 54

Note: segments claimea vary in lengtli Time devoted to psAs coUld not be clllCUlated because many
stations did not report the length of the segments claimed.


